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„If no one can find the 
information they need when 
they need it, does it even 
matter if the information 

really exists?“

P.G. Daly
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Interne Suche: Status quo

• Durchschnittlich mit Informations-
suche verschwendete Zeit pro 
Mitarbeiter und Tag: 67 Minuten 

• Entscheidungen werden durch 
unzureichende, inkonsistente und 
unvollständige Informationen 
erschwert: 54%

Umfrage zur Nutzung von Informationssystemen des 
Marktforschungsinstituts Vanson Bourne unter 610 
Managern europäischer Unternehmen
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Even Google doesn't come to
the rescue...

„Current products do not do a good job 
providing relevant results ... That includes 
Google's killer PageRank algorithm, 
which ... simply does not translate well to 
the enterprise search market.“

Ben DuPont: „Analysis: Enterprise Search - Seek and Maybe You'll Find“ (in Networkcomputing)

„Ironically, even the Enterprise version of 
Google ... can't ... rescue Enterprise search. 
... it performs similarly to other engines.“

Mark Bennett, New Idea Engineering: „Search 2.0 in the Enterprise: Moving Beyond "Single Shot" Relevancy“
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Das Grundproblem der Enterprise Search

„Exponential growth will eventually break even the best search 
engine's relevancy. Private data sets are now as large as the public 
Internet was when single shot relevancy failed there, and Google's 
workaround of link ranking won't work in the enterprise.“

(Mark Bennet, New Idea Engineering)

Quelle: http://www.ideaeng.com/pub/wp/Search-20-Beyond-Single-Shot-Relevancy.pdf 

http://www.ideaeng.com/pub/wp/Search-20-Beyond-Single-Shot-Relevancy.pdf
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Search Engine Ranking Factors:
worauf es (auch intern) ankommt

Quelle: Contentmanager.de, http://www.contentmanager.de/magazin/artikel_1481_search_engine_ranking_factors.html 

http://www.contentmanager.de/magazin/artikel_1481_search_engine_ranking_factors.html
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Unterschiedliche Such-Arten

Exploratives Suchen:

• Unbekanntes Content-Universum

• Antwort und genaues Ergebnis nicht 
bekannt

• Sucher ist “Laie” hinsichtlich des 
gesuchten Themas

• Hoher Vertrauensvorschuss

Präzisions- und 
Wiederholungssuchen:

• Halbwegs bekanntes Content-
Universum

• Antwort bekannt: bestimmte(s) 
Dokument(e)/Inhalte werden 
(wieder-) gesucht

• Sucher kennt sich (halbwegs) aus

• Eher skeptische Haltung
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Explorative Suche: 
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Präzisionssuche: 
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Bad News for Enterprise Search

• Erfolgsmechanismen der Web-Suche 

• Überwiegend einfache Art der Suche (Explorativ) 

• Hohes SEO-Niveau 

• Gute Metadaten-Verwendung 

• Gute technische Betreuung der Suchmaschine 

• Eine Suche über Alles 

• Laufende inhaltliche Analyse und Betreuung 

• Such-Qualifizierung der User 

• Aufwandsbereitschaft der User 

• ...
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... but some good ones, too!

• Tuning* 

• Inhalte 

• Metadaten 

• Query Expansion / Linguistische Analyse* 

• Gestaltung der Interaktionen* 

• Weiterverarbeitung der Treffer (z.B. Clustering)

W



• Search Analytics* 

• Analyse der Search Engine Data Quality* 

• Such-Fähigkeit der User 

• Wahrnehmung 

• Such-Scope 

• Experten finden* 

• …
 * in Abhängigkeit von der eingesetzten Software
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So, what is Search 2.0?

• "Search 2.0" is really "Search 1.5"

(Whitepaper: „Search 2.0 in the Enterprise: Moving Beyond "Single 
Shot" Relevancy“ by Mark Bennett, Chief Technology Officer, New 
Idea Engineering)
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Demo von 2.0-Erweiterungen
für (Enterprise) Search

• Sites included in the demonstration:

– Type-ahead function in www.yahoo.com 

– Using socially filtered searchlists: http://www.rollyo.com/

– Evaluation search results: http://www.searchmash.com/ 

– Community powered custom search: http://www.eurekster.com/ 

– Combining searching and browsing with tagclouds in search 
results: http://www.quintura.com/ 

– Open Source search engines: http://lucene.apache.org/ 

http://www.yahoo.com/
http://www.rollyo.com/
http://www.searchmash.com/
http://www.eurekster.com/
http://www.quintura.com/
http://lucene.apache.org/
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Experten-Findung

Quelle: www.connectbeam.com
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Enterprise Search 3.0... ;-)
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Q & A
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Imprint

• This presentation was created by Stephan Schillerwein, Schillerwein Net Consulting GmbH, Switzerland 
under the licensing terms of the following „creative commons“ (www.creativecommons.org)  licence:
Attribution-Non-Commercial-No Derivative Works 2.5 Switzerland (see: 
http://creativecommons.org/licenses/by-nc-nd/2.5/ch/legalcode.de) 

– You are free to copy, distribute, display, and perform the work

– Under the following conditions:

• Attribution. You must give the original author credit.

• Non-Commercial. You may not use this work for commercial purposes.

• No Derivative Works. You may not alter, transform, or build upon this work.

– For any reuse or distribution, you must make clear to others the licence terms of this work.

– Any of these conditions can be waived if you get permission from the copyright holder.

– Nothing in this license impairs or restricts the author's moral rights.

– Your fair use and other rights are in no way affected by the above.

• Any 3rd party material used in this presentation is copyright of their respective owners and not 
necessarily free for further reuse or distribution by users of this presentation.

http://www.creativecommons.org/
http://creativecommons.org/licenses/by-nc-nd/2.5/ch/legalcode.de

